Introduction
The reform process of the company law reached its pinnacle with the enactment of the new Companies Act, 1 which became effective on 1 May 2011 and changed the landscape of corporate law. The Act introduced new concepts such as business rescue practices 2 providing companies in financial distress with an option other than continuing with insolvency procedures, and laid down new solvency and liquidity requirements. 3 Despite the comprehensive changes brought about by the Act no express reference is made to companies' social responsibility (which is commonly referred to as CSR), 4 and as long as no legal requirement is set to integrate CSR issues into their decision-making and governance structures businesses will not be legally obliged to act in a socially responsible manner. 5 For the purposes of this contribution the definition of CSR provided by the International Organisation for Standardisation (ISO) is used. The ISO defines CSR as "the responsibility of an organization for the impacts of its decisions and activities on society and the environment, through transparent and ethical behaviour that contributes to sustainable development, health and the welfare of society; takes into account the expectations of stakeholders; is in compliance with applicable law and consistent with international norms of behaviour; and is integrated throughout the organization and practised in its relationships" (ISO Guidance on Social Responsibility 3). Although the establishment of a social and ethics committee has now been enshrined in legislation, the notion of having a social and ethics committee -or a CSR committee, as they are generally referred to -is nothing new, with numerous companies listed on the Johannesburg Stock Exchange (JSE) having established CSR board committees. Despite the fact that the membership of these committees does not necessarily conform to the composition required by the Regulations, many of these committees are already responsible for monitoring governance and implementing CSR as part of the companies' efforts to enhance their levels of transparency and accountability. A search of the websites of, for example, the major agricultural companies operating in the North-West Province indicated that none of these companies currently has a CSR committee operating at an executive level. None of these companies has directors with a dedicated CSR portfolio, possibly indicating that CSR has not yet been fully integrated into their governance structures -a position which will have to be addressed in terms of the new regulations. 7 GN R351 in GG 34239 of 26 April 2011 (hereinafter referred to as the Companies Regulations, 2011) . It should be noted that these regulations were released only in the second quarter of 2011. Literature on the subject is extremely limited and the discussion of the relevant regulations will focus on the Regulations themselves as the primary source. It should be noted that in terms of s 72 of the Companies Act 71 of 2008 the social and ethics committee is a board committee appointed by the board (s 72 (5)). This position is reaffirmed by the wording of reg 43(3), which states that "a board of a company that is required to have a social and ethics committee ...". establish a social and ethics committee. 8 The introduction of these measures could be regarded as an attempt by Government from an external position to put pressure on the private sector to operate in a socially responsible fashion, thus enhancing its social legitimacy. 9 In terms of the Regulations only certain companies are required to form social and ethics committees.
The aim of this contribution is to provide an overview of the role of the social and ethics committee, as envisaged by the Companies Regulations, 2011, as a potential driver of CSR. The following section will address the scope of application of this requirement. In order to achieve this aim, the contribution will firstly determine which companies are required to have social and ethics committees. Following this, a discussion of the functions and standards of conduct and the liability of members of the committee will be provided. Finally the contribution will refer to the powers of the committee and concluding remarks will be provided.
General requirements
In terms of regulation 43(1) of the Companies Regulations, 2011 companies that are state-owned, listed public companies or companies that have in any two of the previous five years scored above 500 points in terms of regulation 26(2) 10 must appoint a social and ethics committee consisting of not less than three directors or 8 These companies must appoint a social and ethics committee unless exemption has been provided in terms of s 72 (5) and (6) Regulation 26 addresses issues regarding the interpretation of the regulations affecting transparency and accountability, and reg 26(2) provides the method to be used to determine a company's "public interest score" for the purposes of reg 43, amongst others. The 500 points referred to in reg 43(1) refer to the public interest score, which is calculated as the sum of (a) a number of points equal to the average number of employees of the company during the financial year; and (b) one point for every R1 million (or portion thereof) in third-party liability of the company; and (c) one point for every R1 million (or portion thereof) in turnover during the financial year; and (d) one point for every individual who at the end of the financial year is known by the company to directly or indirectly have a beneficial interest in any of the company's issued securities.
prescribed officers of the company. 11 At least one of these directors or prescribed officers must be a director not involved in the day-to-day management of the company and who has not been so involved in the preceding three financial years. 12
This requirement might in future develop to the point where it is required that a board member should be responsible for the CSR portfolio and be held responsible at board level for all matters related to CSR. This step would contribute to embedding CSR in corporate governance in a significant manner and drive CSR throughout this section of the corporate sector.
The requirement that at least one of the members of the committee should be a non-executive director (someone not involved in the day-to-day management of the company) 13 represents an attempt by the legislature to enhance transparency in the 11 This position is similar to the position proposed in the Indian Companies Bill, 2011 (India 2011 http://bit.ly/10SVRRh). In terms of s 135(1) of the said Bill, companies with a net worth exceeding an estimated R800 million ("rupees five hundred crore") or with an annual turnover exceeding an estimated R1.6 billion ("rupees one thousand crore") will be required to constitute a Corporate Social Responsibility Committee (recognised as a Board committee) consisting of three or more directors, of whom one should be independent. 12 Regulation 43(4). The social and ethics committee is appointed by the board of a company. Failure by the board to appoint the committee is addressed in s 84(6), which reads as follows:
If the board of a company fails to make an appointment as required by this Part-(a) the Commission may issue a notice to that company to show cause why the Commission should not proceed to convene a shareholders' meeting for the purpose of making that appointment; and (b) if the company fails to respond to a notice contemplated in paragraph (a) or, in responding, fails to satisfy the Commission that the board will make the appointment, or convene a shareholders' meeting to make the appointment, within an acceptable period, the Commission may-(i) give notice to the holders of the company's securities of a general meeting, and convene such a meeting, to make that appointment; and (ii) assess a pro-rata share of the cost of convening the general meeting to each director of the company who knowingly permitted the company to fail to make the appointment in accordance with this Part. From the wording of this regulation the conclusion can be drawn that all state-owned and listed public companies will in future be required to have a social and ethics committee, while the establishment of the committee is required for only those private companies referred to in reg 43(1)(c). 13 The draft Companies Regulations initially required that the committee should comprise a minimum of three independent non-executive directors (Cassim Practitioner's Guide 104). This requirement exhibits similarities with the recent trend in trust law, where the move is towards having an independent trustee on the board of trustees to insure proper governance in the trust's affairs. In the 2005 Appeal Court decision of Land and Agricultural Bank of South Africa v Parker 2005 2 SA 77 (SCA) the court expressed the opinion that the time has come to require that at least one of the trustees of a trust should be an independent trustee who has no vested interest in the trust itself. This recommendation has already been implemented by a number of Masters offices requiring newly registered trusts to have an independent trustee. For a discussion of the Parker-decision, see Kloppers 2006 TSAR 414-423. It should, however, be functioning of the committee and to act as a counterbalance to corporate greenwash. 14 Although the regulation does not require the committee to include external CSR experts or stakeholder representatives, 15 it should be noted that the committee will add further value to its functioning if it could demonstrate that it is actively engaging with its stakeholders. 16 It is further suggested that the committee should consist of key personnel within the company, who are directly involved in the company's CSR management and who will be able to help embed and integrate CSR into the company's business ethos and practices as well as the corporate structure.
It would defeat the purpose of the establishment of the committee if, for example, the committee were to be led by the company secretary, who possibly would have no involvement with the company's CSR efforts.
The Act authorises the social and ethics committee to require any director, prescribed officer or any employee to provide the information or explanations necessary for the performance of the committee's responsibilities. 17 The committee is further entitled to attend general shareholders meetings and to be heard at such meetings to the extent that the functions of the committee are discussed. 18 This step will ensure that CSR matters and policies are brought to the shareholders' attention at the annual general meeting and that CSR will in future become a standing item on the agenda of companies ' shareholder meetings. 19 noted that the final regulations did not retain the requirement of three independent nonexecutive directors. 14 This quaint term refers to an attempt to improve a business' image without changing the business model to incorporate CSR principles -camouflaging business-as-usual (Utting 2003 Global Future 10). Corporate greenwash is often a public relations attempt to obscure the true impact of business activities (Hamann, Khagram and Rohan 2008 Journal of Southern African Studies 23). 15 Each company will have a different set of stakeholders, depending on its core business. A socially responsible business should attend to the legitimate interests of all of its stakeholders and act in the interest of all of the stakeholders, not just the shareholders (who are also stakeholders) (Kloppers Improving Land Reform 156) . Stakeholders could include employees, local communities, the Government, customers, and suppliers. 16 A company may engage with stakeholders only if it has identified those stakeholders with legitimate interests in the business -stakeholders that merit and receive consideration in business decisions. 17 Sections 8(a) and (b). 18 Sections 8(c) to (e). 19 In this regard reports by the social and ethics committee should be viewed as a furtherance of integrated reporting advocated by the various reports on corporate governance released by the Function of the committee The function of the social and ethics committee is to monitor and report on matters within the committee's mandate. 20 In terms of regulation 43(5)(a), the committee should monitor the company's activities having regard to any relevant legislation, other legal requirements or prevailing codes of best practice with regard to matters concerning:
(i) social and economic development, including the company's standing in terms of the goals and purposes of -(aa) the 10 principles set out in the United Nations Global Compact Principles; and (bb) the OECD recommendations regarding corruption; (cc) the Employment Equity Act; and (dd) the Broad-Based Black Economic Empowerment Act (ii) good corporate citizenship, including the company's -(aa) promotion of equality, prevention of unfair discrimination, and reduction of corruption; (bb) contribution to the development of communities in which its activities are predominantly conducted or within which its products or services are predominantly marketed; and (cc) record of sponsorship, donations and charitable giving; (iii) the environment, health and public safety, including the impact of the company's activities and of its products or services; (iv) consumer relationships, including the company's advertising, public relations and compliance with consumer protection laws; and (v) labour and employment; including -(aa) the company's standing in terms of the International Labour Organization Protocol on decent work and working conditions; and (bb) the company's employment relationships, and its contribution toward the educational development of its employees.
Institute of Directors of Southern Africa. For a discussion of these reports see Kloppers
Improving Land Reform 339-366. 20 In terms of s 135(3) of the Indian Companies Bill, 2011, the CSR Committee of a company is required to (a) formulate a CSR policy and indicate which CSR initiatives the company intends to undertake; (b) recommend the amount of expenditure to be incurred in implementing the CSR initiatives identified in (a); and (c) monitor its CSR policy continuously. The Board of a company is required to ensure that the activities identified in the CSR policy are undertaken. Schedule VII of the Bill identifies the following activities that may be included by companies in their CSR policies. These activities relate to those aimed at eradicating extreme hunger and poverty; promoting education; combating HIV; ensuring environmental sustainability; enhancing vocational skills; social business projects; or contributing to nationally identified funds aimed at socio-economic development.
The following paragraphs will provide a concise overview of each of the subregulations which the committee is required to monitor and report on, with the focus on social and economic development, good corporate citizenship, the environment, health and public safety, consumer relationships and labour as well as employment issues. 21
Social and economic development
Although The matters on which the social and ethics committee is mandated to report closely resemble the core CSR principles as identified by the ISO. For a discussion of these principles see Kloppers
Improving Land Reform 325-339. 22 According to Marx and Van der Watt 2011 Journal for New Generation Science 61, the audit committee's role "now includes taking oversight responsibility on the board's behalf for ensuring that the company provides accurate, reliable and credible financial and non-financial information to the various stakeholder groups to ensure not only the short-term profitability of the company, but also its long-term sustainability". committee which would assume the responsibility for monitoring and reporting on issues relating to social transformation.
Whereas compliance with the international instruments and the BEE Act is voluntary, compliance with the requirements of the Equity Act is compulsory for employers who employ more than 50 employees or who have an annual turnover exceeding the turnover thresholds specified by Schedule 4 of the Act. 35 The Equity Act is aimed at providing content to the constitutional right to equality through the promotion of fair and equal treatment in employment as well as through the implementation of affirmative action measures aimed at redressing imbalances in employment. 36 In terms of the Equity Act, employers are required to draft an employment equity plan 37 setting out the business' plan to achieve employment equity, and once the plan has been drafted are required to report on an annual basis on its progress towards reaching employment equity in the business. Section 24(1) of the Equity Act instructs employers to assign one or more senior managers to take responsibility for implementing and monitoring the equity plan. The Act, however, does not specify that an employment equity committee must be established to monitor and report on employment equity and matters related thereto.
It is unclear from the wording of regulation 43(5)(a)(i)(cc) whether the social and ethics committee will or will not in future be required to take responsibility for employment equity matters and the employment equity report, and whether or not the committee merely has an oversight function where it is only required to report that the equity report has been submitted as legally required. If the narrow approach is followed to the above issue, the committee will in all likelihood have an oversight function, but if the wider approach is followed the committee will be 35 In terms of Schedule 4 of the Equity Act, businesses in the agricultural sector with an annual turnover exceeding R2 million will have to comply with the Act. 36 Chapter 3 of the Equity Act makes specific provision for affirmative action and how it is to be achieved. 37 Section 20 of the Equity Act. The employment equity plan must stipulate the objectives to be reached for each year of the plan (s 20(2)(a)) together with the procedures to be followed in order to monitor and evaluate the progress of the plan (s 20(2)(f)).
expected to take charge of employment equity matters which might intrude on the areas of responsibility of other company structures.
Good corporate citizenship
The second issue that the social and ethics committee is required to monitor and report on relates to good corporate citizenship. This term refers to the acceptance by a business that it has a responsibility toward various stakeholders resulting from its business operations, and that as a result of this responsibility it can be held accountable if it neglects to act responsibly. 38 Accordingly, a socially responsible business -one that accepts and acts on its social responsibility -will be regarded as a good corporate citizen. Although the Regulations do not provide an explanation of what is meant by corporate citizenship, they do provide some clues. In terms of the Regulations a good corporate citizen would be one that promotes equality, prevents unfair discrimination, acts against corruption 39 and contributes to community development. 40 The reference to the promotion of equality and the prevention of unfair discrimination (aspects advocated by the Equity Act) clearly establishes the link between social and economic development (discussed in the previous paragraph) and corporate citizenship. A good corporate citizen refrains from unfairly discriminating against its employees.
One of the most important contributions of the Companies Regulations to embedding CSR in the corporate operations is the reference to contributions to community development in regulation 43 (5) development is in line with the developmental nature of CSR, in terms of which businesses attempt through their CSR initiatives to contribute to the development of communities. 41 The social and ethics committees of agricultural companies, for example, will in future be required to report on the extent to which the companies contribute to community development through their CSR programmes. In the context of land reform, for example, and with specific reference to land redistribution, in many instances a single piece of land is transferred to numerous beneficiaries that might constitute a community. Due to its proximity to these beneficiaries an agricultural company may have the opportunity to contribute to the development of such a community and ultimately will have to report to its shareholders on the extent to which the company has contributed to the community's social and economic transformation. The issue of community development is central to CSR. The ISO Guidance on Social Responsibility identifies community involvement and development as one of its core CSR topics (ISO Guidance on Social Responsibility 62), while community development is one of the outcomes of enterprise development in terms of black economic empowerment. Community involvement not only strengthens the relationship of trust between a business and the community but also serves as a tool through the use of which development can take placedevelopment that empowers the community and improves its quality of life. 42 Regulation 43 (5) business interacts, and as a result it is necessary not only to monitor and report on the extent to which a business has contributed to community development but also the extent to which business funds have been utilised to bring the development about.
The environment, health and public safety
In terms of regulation 43 (5) The Regulations provide no indication of what is to be understood under the term "health", but given the context in which the reference to health is made, it is accepted that "health" in this instance could refer to occupational health and safety, which is addressed in the Occupational Health and Safety Act 85 of 1993, which addresses the issue of the health and safety of persons at work. It should be noted that s 19 of the Occupational Health and Safety Act requires employers to establish Health and Safety Committees in certain instances. The functioning of this committee should not be confused with that of the social and ethics committee. It is unclear why the issue of health and safety has been included in the mandate of the social and ethics committee if a separate legally required committee is tasked with monitoring the situation regarding occupational health and safety. 46 Public safety is not defined in the Regulations and in this regard it is accepted that public safety includes issues such as product safety, which in turn relates to issues of the environment. 47 For a discussion of this leading national standard addressing the issue of social responsibility, see Kloppers Improving Land Reform 325-339. 48 Businesses are under an obligation to ensure that their labour practices comply with national legislation and, if national legislation is insufficient, then with international standards. Contributing to employment creation and paying reasonable compensation for services rendered protecting consumers' health and safety is addressed as a consumer issue which requires businesses to ensure that their products or services are safe to use or consume. 49 by employees are recognised as two of the most prevalent economic and social responsibilities of a business, the absence of which gives rise to various social dilemmas. Socially responsible labour practices are necessary for the achievement of social justice, stability and peace, and consequently the ISO included labour practices as the third core subject of social responsibility (ISO Guidance on Social Responsibility 34). 49 Consumer issues that are linked to social responsibility include fair marketing, protecting consumers' health and safety, sustainable consumption, access to essential services, and education and awareness. Businesses should ensure that when communicating with consumers they do not engage in any practice that is deceptive or misleading. Instead businesses should provide complete and understandable information that would be beneficial to consumers (ISO Guidance on Social Responsibility 54). The issue of fair marketing has recently received legislative attention through the enactment of the Consumer Protection Act 68 of 2008. S 8 of the Act provides protection against discriminatory marketing, while ss 40 and 41 prohibit the use of physical force against a consumer, coercion, undue influence, pressure, duress or harassment, unfair tactics or any other similar conduct, as well as the making of false, misleading or deceptive representations. S 22 of the Act supports the client or consumer's right to receive information in plain and understandable language. Information will comply with this requirement if it is reasonable to conclude that an ordinary consumer of the class of persons for whom the information is intended, with average literacy skills and minimal experience as a consumer of the relevant goods or services, could be expected to understand the content, significance and import of the information without undue effort. It should be noted that the GRI also requires businesses to report on issues relating to product responsibility. Business should report on how their products or services influence their users or customers and with reference to health and safety identify issues which could affect the business (see GRI Sustainability Reporting Guidelines 36).
The reference to the environment, health and public safety as matters which the committee should monitor is not misplaced, and is in fact found in various other national and international instruments which the committee is required to regard.
However, since the regulations provide no further guidance regarding the definition of these concepts it is probable that social and ethics committees will be uncertain as to what is actually expected of them. A clearer indication regarding the definition of health and public safety is required. This regulation would have served its purpose more precisely if for instance instead of referring to health, the regulation had referred to occupational health or the health of consumers who consume a product of the company. A clearer indication of what is understood by public safety would also greatly assist the committee in knowing what it is required to monitor.
Consumer relationships
The fourth issue which the social and ethics committee is required to monitor and report on, addresses consumer relationships, including the company's advertising, public relations and compliance with consumer protection laws. Due to the fact that the Regulations provide no guidance on what is actually required by the committee in this regard, the committee will have to refer to relevant legislation, other legal requirements or prevailing codes of best practice as instructed by regulation 43(5)(a). The reference to consumer relationships and public relations reflects the stakeholder-inclusive approach advocated by the King Report on Governance for South Africa, which requires transparent and effective communication with stakeholders (including consumers or customers). 54 Accordingly the social and ethics committee has a key function to fulfil in ensuring that the company maintains transparent and effective relationships with all of its key stakeholders.
The regulation also requires the committee to monitor compliance with consumer protection laws. The enactment of the Consumer Protection Act 55 introduced a new 54 Institute of Directors King Report III 202. 55 Consumer Protection Act 68 of 2008. Hereinafter referred to as the CPA. A complete discussion of the CPA falls outside the scope of this contribution and reference to the Act is made merely to era in consumer protection in South Africa, providing South African consumers with some of the most comprehensive protection currently available. According to section 3(1) the purpose of the CPA is to promote and advance the social and economic welfare of consumers through the establishment of a legal framework for the achievement and maintenance of a consumer market that is fair, accessible, efficient, sustainable and responsible for the benefit of consumers generally, by promoting fair business practices and providing consumers with protection against unconscionable and deceptive trade practices and conduct.
From this section it is evident that the CPA has a distinct social character and that the Act represents an attempt to educate consumers not only about what their rights are, but also about what is expected of socially responsible businesses. This Act has the potential to become one of the most important drivers 56 of socially responsible behaviour through its attempts to improve consumer awareness and the encouragement of responsible and informed consumer choice and behaviour. 57 The importance of the CPA as a potential driver of CSR is further evident in the Act's attempts to promote consumer confidence and the development of a culture of consumer responsibility -which would eventually influence responsibility within the private sector. According to the CPA, 58 the culture of consumer responsibility will be strengthened through individual and group education, vigilance, advocacy and activism. 59 The CPA has introduced a number of fundamental consumer rights, 60 as it refer to consumer protection legislation, which should be considered by the social and ethics committee. Section 3(1)(e) of the CPA. 58 Section 3(1)(f) of the CPA.
59
According to the preamble of the Act, the CPA was enacted inter alia to promote and provide for consumer education, including education concerning the social and economic effects of consumer choices, and to facilitate the freedom of consumers to associate and form groups to advocate and promote their common interests. In this regard the preamble consequently provides a clear indication that the South African public should be educated, amongst other things, on the power of consumer activism and become active in consumer protection groups. Ss 77 and 78 of the Act specifically address the issue of civil society's support for consumer's rights. 60 For a discussion of the fundamental consumer rights established by the CPA, see Jacobs, Stoop and Van Niekerk 2010 PER 301-406. addresses equality, 61 privacy, 62 the right to choose, 63 the right to disclosure and information 64 and the right to fair and responsible marketing, 65 all of which have to be considered by the social and ethics committee when monitoring and reporting on issues related to consumer relationships. 66 From a consumer protection point of view, the second Act which was introduced to provide consumer protection is the National Credit Act, 67 the aim of which is to promote a fair and non-discriminatory marketplace for access to consumer credit specifically. The NPA is of special importance to businesses which are involved in the credit market or which provide credit as part of their services. All of the major agricultural companies provide credit facilities to their clients and are consequently bound by the NPA and, as a result, the social and ethics committee is required to know what is needed to comply with this Act. The purposes of the NCA are similar to those of the CPA in that both Acts are aimed at promoting and advancing the social and economic welfare of South Africans and protecting consumers. The NCA represents an attempt to promote the development of a credit market which is 61 Sections 8-10 of the CPA give content to the consumers' right to equality in the market, prohibit discriminatory marketing, and extend the Equality Court's jurisdiction over these sections. For a discussion of this right, see Tait and Tait 2010 Obiter 434-445. 62 Section 11 of the CPA provides protection against unwanted direct marketing.
63
Sections 13-21 of the CPA address issues such as the consumer's right to select suppliers (s 13);
the consumer's right to a cooling-off period (s 16) and a consumer's right to choose or examine goods (s 18).
64
Sections 22-28 of the CPA make provision for the consumer's right to receive information in plain and understandable language (s 22) as well as the consumer's right to product labelling and trade descriptions. For a discussion of the right afforded to consumers by s 22, see Gouws 2010
SA Merc LJ 79-94. 65 Sections 29-39 of the CPA address numerous aspects of the right to fair and responsible marketing including general standards for the marketing of goods or services (s 29); bait marketing (s 30); negative opinion marketing (s 31); direct marketing to consumers (s 32) and catalogue marketing (s 33 These two Acts are only some of the legislation of which the social and ethics committee must have knowledge in terms of this specific regulation. The question arising from this is whether this regulation does not overburden members of the committee? The wider the scope of the committee's duties, the more unlikely it is that individuals would make themselves available to become members of a social and ethics committee, especially when members are expected to have regard to any relevant legislation, other legal requirements or prevailing codes of best practice.
Labour and employment issues
The final issues which the social and ethics committee are required to monitor and report on in terms of regulation 43 (5) It is evident from the above that the members of the social and ethics committee will be faced with a daunting task, in the sense that they are required to have sufficient knowledge of a variety of issues, most of which have a strong legal basis.
As a result of this it is pertinent to ask whether or not individuals will be willing to expose themselves to having their conduct judged against the requirements, and the consequential liability. This raises the following questions: What is the standard of conduct believing and did believe that the decision taken was in the best interest of the company. 82
For the purposes of the Act, no distinction is drawn between the liability of a director and the liability of a member of a board committee. 83 In terms of section 77(2) of the Act, a member will be held liable (a) in accordance with the principles of the common law relating to breach of a fiduciary duty, for any loss, damages or costs sustained by the company as consequence of any breach by the director of a duty contemplated in section 75, 76(2), or 76(3)(a) or (b); or (b) in accordance with the principles of the common law relating to delict for any loss, damages or costs sustained by the company as consequence of any breach by the director of (i) a duty contemplated in section 76(3)(c); (ii) any provision of this Act not otherwise mentioned in this section; or (iii) any provision of the company's Memorandum of Incorporation.
If a member of the social and ethics committee fails to act in good faith or in the best interest of the company, the member will be deemed to have breached the fiduciary duties and will be held liable for any loss, damages or costs sustained by the company as a consequence of the breach. In the same sense a member of the concern the committee's functions and provides the committee with an opportunity to raise matters at a meeting where the owners of the company (the shareholders) are present.
Conclusion
The fact that some companies are now legally required to include a social and ethics committee in their governance structures represents a welcome move towards institutionalising and legitimising CSR. Although the Government does not have a formal policy on CSR, the inclusion of the social and ethics committee requirement in both the Act and the Regulations serves as an indication that it has taken note of the CSR movement and has taken steps (although not explicit steps such as calling the committee the "CSR committee") toward mainstreaming the notion of CSR. The committee has an important function to fulfil. In future it will be responsible for ensuring that the company acts in a socially responsible manner in order to maintain its social licence to operate. It is, however, unfortunate that the legislature has not provided a more detailed and less ambiguous indication of what is expected of the committee. The current regulations are in many instances vague and refer to international instruments such as the GRI and the UNGC, while more suitable national instruments (which are in line with international instruments) such as the Guidance on Social Responsibility or the King Reports on Governance are available.
The legislature has further missed an opportunity to provide clear terms of reference for the social and ethics committee. The terms of reference of the social and ethics committee should focus on functions such as establishing policies and standards based on the nationally and internally recognised instruments addressing CSR, reviewing CSR issues which could potentially affect the company, 85 monitoring and 85 Some of the risks which could potentially harm the company can be identified early through the process of meaningful stakeholder engagement. Galbreath 2009 European Business Review 109-127 supports the approach where CSR is built into the entire business strategy, which according to him consists of the business' mission, its strategic issues, the markets in which it operates, the customers' needs, the business' resources and its competitive advantage. The notion of the total integration of CSR into business strategy implies that the CSR framework should be integrated into the entire business ethos including the business' systems, objectives, targets and performance measures, as well as into the business' governance structures (Castka et al 2004 TQM Magazine 216-224).
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reporting 86 to the full range of stakeholders on compliance against the established policies, standards, rules and regulations, and overseeing the company's CSR initiatives. Through the inclusion of these functions the committee would have the opportunity to further embed CSR into the corporate structure.
Despite its possible shortcomings, the requirement that companies should have a social and ethics committee is a welcome step in the right direction. If, however, it is accepted that companies should be socially responsible, a question which should be raised for future research is whether companies' stakeholders have (or should have) a right to compel companies to act with socially responsibility. Neither the Companies Act nor the Regulations has given consideration to this issue. 86 The committee should be tasked with the development, implementation and communication of its CSR policies. 
